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*ECk L

(T-mall & JD.com)

-7.7%
-15.1%
+8.7%

+5.7%

-17.9%

*Consumer Panel Footwear for Europe, Japan and US (exl. Fashion), E-Com Tracker FTW China 12ME DEC 2022
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General population:
People who play
sports or do not play

50% Start sports.
o pandemic
Training |
40% :
. |
Running 1
30% :
) |
FEEE Indoor :
20% .
0 1 \/\_\/\/\/_/\/\/\/\/
}%OFootball 1
10% \/WNV—W/W
I
Tennis 1
I
» 2019 . 2020 2021 2022
0
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Running Training Tennis ——Indoor sports ——Football
Base: General population, discrete monthly, unweighted data, usingthe IRrate to also take intoaccount those whodon’t play sportand those screened out ofthe survey. a
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N\ General population:
a People who play
90 Start pandemic sports or do not play
o sports.
pre-
80% chi | Covid
. 9 ! FY FY FY FY
70% : 2019 = 2020 @ 2021 @ 2022
60% : EMEA 26% 30% 30% 30%
50% : USA 18% | 25% @ 23% | 24%
40% : China | 71% | 69% | 66% | 69%
I

10% 10% 11%

30% EMEA Japan 12%
Higherthan pre-covid

20% USA 1
’ 1 Lowerthanpre-covid
10% apan |
. 2019 . 2020 2021 2022 _ :
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RATETWS,
—EMEA —USA China — Japan
Base: General population, discrete monthly, unweighted data, usingthe IRrate to also take intoaccount those whodon’t play sportand those screened out ofthe survey. a
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2019 2020 2021 2022

USA
40% WMW T | o% | Sk | S | 6%
EMEA USA | 38% | 39%  38% @ 38%

30%
China 55% | 53% | 54 % 58%

70% Start pandemic General population:
People who play
. sports or do not play
60% China I pre- sports.
1 Covid
50% : FY FY FY FY
1

Japan 15%  10% | 9% 11%

20% Japan

Higherthan pre-covid
Lowerthan pre-covid

10%
|

0 2019 I 2020 2021 2022
0
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P70 T Vg o Py Vg Mo Ty Yoy A Py iy Moy oy Vo oy P, 0,0y oy 5, 20 T 0 Wiy
—EMEA —USA China —Japan
Base: General population, discrete monthly, unweighted data, usingthe IRrate to also take intoaccount those whodon’t play sportand those screened out ofthe survey. a
psS: iX e e 93/the-fitness-influencer-making-locked-down-chinese-swea
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https://www.sixthtone.com/news/1010193/the-fitness-influencer-making-locked-down-chinese-sweat
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m | will spend less | will spend the same
Toys/ Games 52%
Restaurants 49%
Entertainment 46%
Sports Shoes and Clothing 43%

Travel 40%

Beauty products 37%

Groceries, essentials 26%

Question: How will the evolution of your personal financial situation impact your purchasing
behavior?
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m | will spend more

19%

23%

PAY)

31%

36%

28%

31%

Wave V — Jan 2023
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The NPD Group, L.P. | Proprietary and confidential Source: The NPD Group/Sport Consumer Survey Europe, January 2023
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W | ess than 5% ® Up to 10% more m 10%-20% more B Over 20% more = Will not pay more % WiIIing to spend more
(Jan 2023 vs. Dec 2021)

” ﬂ 18-34 76% v: 78%
“ “ 35-54
yearolds

*r fefr’;ds 10% 2% 45% - 57%

62% vs 70%

Question: As far as Sports Shoes and Clothing are concerned, how much more would you be willing to pay for Sustainable / eco-friendly products? Wave IV —Dec 2021, Wave V —Jan 2023

The NPD Group, L.P. | Proprietary and confidential Source: The NPD Group/Sport Consumer Survey Europe, January 2023
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m |t keeps me mentally fit m It keeps me physically fit It makes me happy

M It keeps and helps me socializing with others = | want to get better /| want to win

72%

Yoga / pilates / meditation Training / fitness / workout / gym Football

Running Cycling Hiking, Walking, Outdoor Sports
classes

Question: Why are you practicing your sports? Wave V - Jan 2023

The NPD Group, L.P. | Proprietary and confidential Source: The NPD Group/Sport Consumer Survey Europe, January 2023
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*TESTED BY 1000 AUNNERS AGAINST COMPETITOR PRODUCTS
INDEPENDENT COMFORT TEST, THE BIOMECHANICS LAB,
SOUTH AUSTRALIA s
P




ACTIBREEZE"
3D SANDAL

2022F AL IAERPE E(CTIVAFER
3DV #ERTBECLDYRTAFEYT1 LT
AY=bDYA) N —=DARR I 1w MK




GEL-LYTE 1l
CM1.95

R R/INCO2BEH>1—X

Introducing

the lightest CO,e emission sneaker yet, emitting
just 1.95kg CO e/pair across its life cycle.
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:// Employee leave for mental health
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T / Receipt of a secondary physical examination

\‘_/ Employee leave for work accidents

0%
0%
0%
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f
—/ Maintenance of proper weight

e 72.9%

T 70.1%
72.0%

;O\ BuEE

\_ ‘/ Smoking

I 8.3%

E 1.7%
71.5%
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\ ?/ Receipt of stress checks

DT 96.6%
D 92.7%

95.0%
(k\ ZR—Y R *

Sports participation*

| — MN.3%
[ 72.4%
73.0%

*Based on the sports participation rate standards of the Japan Sports Agency
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