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Jon Iwata Thomas Barta

Executive Fellow, Yale School of Management CEO, Marketing Leadership Institute
Former Senior Vice President and Chief Brand Officer, IBM Founder, The Marketing Leadership Masterclass

Jon served 35 years at IBM in a series of leadership roles, culminating ~ Thomas Barta is one of the world’s leading authorities on marketing

S AIEE > X F LR %E{T5Wisdom Evolution Ccmpanyﬂ)ﬁ’,ﬁﬂiﬁ as Senior Vice President and Chief Brand Officer, responsible for leadership.
P global marketing and communications. He reported directly to three He is the CEO of the Marketing Leadership Institute, founder of the
° IBM CEOs over a 17-year period and chaired the corporate strategy world’s #1 Marketing Leadership Masterclass, and author of the #1
committee. During his tenure, Interbrand ranked IBM as the world's leadership book for marketers: The 12 Powers of a Marketing Leader,
second most valuable brand. with Patrick Barwise. He writes for Forbes, Marketing Week, Nikkei, -
Today Jon is Executive Fellow and Lecturer at Yale School of and his own TryThis.Blog. g
= Management and co-leader of the Yale Program on Stakeholder As Global Dean of the CMO Fellowship, Thomas has guided over 350 E
ﬁ* h Innovation & Management. He is also Executive Chair of the Data & CMOs, many of whom have stepped into CEO and other top roles. He's v
TTHRERI Trust Alliance, which consists of 25 companies that collaborate on is an Honorary Fellow of The Marketing Society. Thomas holds a E
responsible Al practices. Members include American Express, Meta, Master’s in Business from Technische Hachschule Cologne and on
Nike, Starbucks and Walmart. London Business School, and a Master’s in Clinical Organizational -

Jon's appointments include Chairman of Cooper Hewitt Smithsonian Psychology from INSEAD Business School.

Design Museurn in New York City and Tech Ethics Policy Mentor at

DAZN JapanBSRBRESGEERT S THEMRE

1964FE % - /N AT E Fh. 19885 () U 7 L — b ICAdt. 2000FEMTVS
¥ /0 () R COO ICBE£E. 20027 A A REUF R KRR CEOICRLE. 2007
FX20Y 7 +(K) BHRITREICHE. 2009F 72 7R FFHEBIERE
HICHAE. 2014 F Twitter Japan (#) fRIEE R ICBE. 20245FDAZN
JAPAN/ASIA BEHEBEH/CEOIRE. R#E. (%) KADOKAWA & (#k) 4>
UFdOHNRBEL L ERE, 2024 F37FHEM—OY 23y T
TwitterP v /X RO R TR L 851021581 % RliT.

Stanford University's McCoy Family Center. He is an inductee of the

B2B and Marketing Halls of Fame and was named a Brand Genius by

AdWeek.

lting Group.

He holds a journalism degree from San Jose State University and is

co-inventor of a U.S. patent for a nanotechnology process for

semiconductors.
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Disclaimer

The services and materials provided by Boston Consulting Group (BCG) are subject to BCG's Standard Terms

(a copy of which is available upon request) or such other agreement as may have been previously executed by BCG.
BCG does not provide legal, accounting, or tax advice. The Client is responsible for obtaining independent advice
concerning these matters. This advice may affect the guidance given by BCG. Further, BCG has made no undertaking
to update these materials after the date hereof, notwithstanding that such information may become outdated

or inaccurate.

The materials contained in this presentation are designed for the sole use by the board of directors or senior
management of the Client and solely for the limited purposes described in the presentation. The materials shall not be
copied or given to any person or entity other than the Client ("Third Party") without the prior written consent of BCG.
These materials serve only as the focus for discussion; they are incomplete without the accompanying oral commentary
and may not be relied on as a stand-alone document. Further, Third Parties may not, and it is unreasonable for any
Third Party to, rely on these materials for any purpose whatsoever. To the fullest extent permitted by law (and except
to the extent otherwise agreed in a signed writing by BCG), BCG shall have no liability whatsoever to any Third Party,
and any Third Party hereby waives any rights and claims it may have at any time against BCG with regard to the
services, this presentation, or other materials, including the accuracy or completeness thereof. Receipt and review of
this document shall be deemed agreement with and consideration for the foregoing.

BCG does not provide fairness opinions or valuations of market transactions, and these materials should not be relied on
or construed as such. Further, the financial evaluations, projected market and financial information, and conclusions
contained in these materials are based upon standard valuation methodologies, are not definitive forecasts, and are not
guaranteed by BCG. BCG has used public and/or confidential data and assumptions provided to BCG by the Client.

BCG has not independently verified the data and assumptions used in these analyses. Changes in the underlying data or
operating assumptions will clearly impact the analyses and conclusions.
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