
DS  
Data Science in Business  

27 3 14 17  
14 17  

   
The LifeCycle Group CyVi, 
University of Bordeaux 

France  

Professor 
Guido 
Sonnemann 

Life Cycle Assessment - LCA: 
What it is, why it needs big data and what are 
the possibilities of integrating LCA data with 
MFCA analysis 

Oxford Institute of Retail Management, 
University of Oxford 

United Kingdom  

Academic 
Director 
Jonathan 
Reynolds 

Big data in UK retailing: issues and 
applications 

HKUST Business School, 
Hong Kong University of Science and 
Technology 

Hong Kong  

Associate 
Professor 
Yasutora 
Watanabe 

Recommending (Un) popular Products:  
A Field Experiment Using Vending Machines 

Yale School of Management, 
Yale University 

USA  

Assistant 
Professor 
Kosuke 
Uetake 

Signaling in Online Credit Markets 

School of Management, 
University of Stirling 

USA  

Dr. Colin Dey Towards Integration:  
Progress and Prospects in Sustainability 
Reporting 

Accounting and Finance,  
The University of Auckland 

New Zealand  

Mr. David 
T. Y. Lau 

The effect of audit quality on management 
earnings forecasts:  
Evidence from Japan 

Prof. Guido Sonnemann & Prof. Jonathan Reynolds  

Assistant Prof. Kosuke Uetake & Dr. Colin Dey & Mr. David T. Y. Lau  



 
Data Science Wrokshop : “Frontiers of Sigital Marketing”  

27 6 30 7 4  
6 30 7 4  

 
Prof. Jie Zhang 

How Bad is Shopping Cart Abandonment? An Investigation across Multiple Shopping Sessions 

Prof. Michel Wedel 
Short-Term Effects of Online Advertising on Brand Search 

Data Science Laboratory Member 
Eye-tracking Research Program in DS Lab 

6 30   
 

Prof. Jie Zhang & Prof. Michel Wedel  

7 4   
 

Prof. Michel Wedel & Jie Zhang  

Eye-tracking Research Program in DS Lab  



DS  
Data Science in Business  

28 3 15  
 

 
Prof. Jay Junghun Lee 

The Impact of International Takeover Laws on Corporate Resource Adjustments: Evidence from 
the Asymmetric Behavior of Selling, General, and Administrative Costs 

Prof. C.L Philip Chen 
Big Data challenges,techniques,and applications and how Deep Learning can be used 

Prof. Latchezar Hristov 
Innovation in Retailing; exploring meaning, practice and measurement through multiple case 
study analysis 

 
Accounting & Information team, Date Science Laboratory 

Model selection for financial statement analysis 

Distribution and Marketing & Information team,Date Science Laboratory 
The Relationship between Automobile Densty and GDP im Each Country 

 

Prof. Jay junghun Lee & Prof. C.L Philip Chen & Prof. Latchezar Hristov  

Accounting & Information team  

Distribution and Marketing & Information team  



JST-CREST DS IABD2016 
“Foundations of Innovative Algorithms for Big Data IABD 2016” 

28 10 29  
  

 



DS  
29 3 6  



IABD 2017 
The 3rd International Workshop on Innovative Algorithms for Big Data 

30 November, 2017 

Tokyo University Medical Science Institute Hospital  
Building A (New Hospital Building) 8th floor Conference Room 

Assistant Professor Gowtham Atluri  

University of Cincinnati 
Paper Title: Mining Relationships in Spatio-Temporal Data 

Assistant Professor Emily Miraldi  

Cincinnati Children's Hospital 
Paper Title: Transcriptional Regulatory Network Inference 
from Single-Cell Gene Expression Measurements 

Associate Professor Oleg Demchenko  

St. Petersburg State University 
Paper Title: Which product to buy next:  
factors behind customers' choice of purchase sequence 

DS Lab Participants  



IABD 2018 

The 4rd International Workshop on Innovative Algorithms for Big Data 

03 November, 2018 

Kansai University Senriyama Campus Centenary Memorial Hall 

Professor IIan Newman  

University of Haifa 

Paper Title: Core-sets in BIG-DATA - My Personal View 

Dr. Jack Raymond  

D-Wave Systems Inc.
Paper Title: Fast sampling with quantum annealing devices 

Professor Wing-Kai Hon  

National Tsing Hua University 

Paper Title: An Introduction of Burrows-Wheeler 
Transform and Its Variants 

Kentaro Sumigawa  

The University of Tokyo 

Paper Title: Storing Partitions in Sublinear Space 

Professor Yi Zuo  

Dalian Maritime University 

Paper Title: Applications of Network Science 
for Business and Marketing 

Yuta Kaneko  

Kansai University 

Paper Title: Data Science for Analysis of Path Data in Marketing 
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名称 開催日 会場 セッション名またはテーマ 発表者/発表テーマ

18th International Conference on
Knowledge-Based and Intelligent
Information & Engineering
Systems

平成26年9月15日～17日 Gdynia, Poland Data Science for Big Data

Natsuki Sano, Katsutoshi Yada.
"Evaluation of price elasticity and brand loyalty in milk
products"

Katsutoshi Yada.
"Consumer purchasing behavior extraction using statistical
learning theory"

The 2014 IEEE International
Conference on Systems, Man, and
Cybernetics (SMC2014)

平成26年10月5日～8日 San Diego, USA Data Science for Big Data

Natsuki Sano
"Efficient Parameter Selection for Support Vector Regression
Using Orthogonal Array".

Katsutoshi Yada.
"Using Bayesian Network for Purchase Behavior Prediction
from RFID Data".

IEEE International Workshop on
Data Mining for Service
(DMS2014)

平成26年12月14日 Shenzhen, China Data Mining for Service 司会　矢田勝俊

19th International Conference on
Knowledge-Based and Intelligent
Information & Engineering
Systems

平成27年9月7日～9日 Singapore, Singapore Data Science for Big Data

Natsuki Sano, Katsutoshi Yada.
"Recommendation system for grocery store considering data
sparsity"
Ken Ishibashi
Verification of effect on next purchase when many vice
category products are brought

Yuta Kaneko
Visualization System for Shopping Path

IEEE International Workshop on
Data Mining for Service
(DMS2015)

平成27年11月14日 Atlantic City, NJ, USA Data Mining for Service
Zhen Li and Katsutoshi Yada
"Why Do Retailers End Price Promotions: A Study on
Duration and Profit Effects of Promotion"

MISNC2016 平成28年8月15日～17日
Kean University Campus,

New Jersey, USA
Data Mining for Marketing
in the Real World

Katsutoshi Yada
"Data mining for marketing in the real world"

20th International Conference on
Knowledge-Based and Intelligent
Information & Engineering
Systems

平成28年9月5日～7日 York, UK Data Science for Big Data

Natsuki Sano, Tomomichi Suzuki, Reo Tsutsui, Katsutoshi
Yada
"Clustering of customer shopping paths in Japanese grocery
stores"
 
Ken Ishibashi,  Takuya Iwasaki,  Shota Otomasa, Katsutoshi
Yada
"Model selection for financial statement analysis: Variable
selection with data mining technique"
 
Yuta Kaneko,  Katsutoshi Yada
"Fractal Dimension of Shopping Path: Influence on Purchase
Behavior in a Supermarket"

The 2016 IEEE International
Conference on Systems, Man, and
Cybernetics (SMC2016)

平成28年10月9日～12日 Budapest, Hungary Data Mining for Service
Katsutoshi Yada, Yi Zuo
"Information Systems for Design and Marketing"

APWC on CSE 2016 平成28年12月5日～6日 Denarau Island, Fiji
Computer Science and
 Engineering

Zhen Li,  Ken Ishibashi, Yuta Kaneko, Kei Miyazaki, . Hiromi
Shioji, Katsutoshi Yada
"Vehicle Ownership and Economic Development"

Yi Zuo, Katsutoshi Yada, A B M Shawkat Ali
"Prediction of Consumer Purchasing in a Grocery Store Using
Machine Learning Techniques"

IEEE International Workshop on
Data Mining for Service
(DMS2016)

平成28年12月12日 Barcelona, Spain Data Mining for Service
Yuta Kaneko and Katsutoshi Yada
"A Deep Learning Approach for the Prediction of Retail Store
Sales"

MISNC2017 平成29年7月17日～19日 Bangkok, Thailand
Data Mining for Marketing
in the Real World

Wai Tik So, Katsutoshi Yada
"A Framework of Recommendation System Based on In-store
Behavior"

海外での情報発信状況 ～当研究プロジェクト主催の国際ワークショップ・国際会議招待セッションなど～
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名称 開催日 会場 セッション名またはテーマ 発表者/発表テーマ

21th International Conference on
Knowledge-Based and Intelligent
Information & Engineering
Systems

平成29年9月6日～8日 Marseille, France Data Science for Big Data

Yuta Kaneko, Shinya Miyazaki,　Katsutoshi Yada
"The Influence of Customer Movement between Sales Areas
on Sales Amount: A Dynamic Bayesian Model of the In-store
Customer Movement and Sales Relationship"

Natsuki Sano, Fuminori Kimura
"Estimation of customer questionnaire responses from
purchase transaction data using canonical correlation analysis"

The 2017 IEEE International
Conference on Systems, Man, and
Cybernetics (SMC2017)

平成29年10月5日～8日 Banff, Canada
Information Systems for
Design and Marketing

Ken Ishibashi, Takuya Iwasaki,Shota Otomasa,
"Model selection for financial statement analysis: Comparison
of models developed by using data mining technique"

Yi Zuo and Y. Kajikawa
"An Analysis of Hierarchical Clustering for Supply Network at
Central Region in Japan"

IEEE International Workshop on
Data Mining for Service
(DMS2017)

平成29年11月18日～21日 New Orleans, USA Data Mining for Service

Pierre-Yves Donz, Ken Ishibashi, Bo Wu, Yuta Kaneko, Kei
Miyazaki, and Keiji Takai
“The global distribution of watches: a network analy- sis of
trade relations.”

APWC on CSE 2017 平成29年12月11日～13日 Mana Island, Fiji
Computer Science and
 Engineering

Katsutoshi Yada, Kei Miyazaki, Keiji Takai and Kohei
Ichikawa
A Framework of ASP for Shopping Path Analysis

Takashi Washio
Measurement Oriented Machine Learning for Advanced
Sensing Technologies

Yuta Kaneko and Katsutoshi Yada
Do Sales Promotions Affect Dynamic Changes in Sales
Outcomes: Estimation of Dynamic State of Product Sales

Bo Wu and Katsutoshi Yada
The Effect of Crowding on Visit Ratio at an Product Area:
Based on RFID Data in a Japanese Supermarket
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