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Rapid Ethnography, What ?

TR/T57 14—

BT

S5

\)

l}

]y

A

AT 11—/ XFiLix=48
— T 1 V7 /BXARE & B AR

Ri&sE & L TR

JEYR «c TR/T5T7 14—

E

AR

- S

’Eﬁm/’( /9 _\l_

T LR

N

EHRY )y BT/ REEEDEEL

Riget (> hK) O

20134 3H 25H HAEEH




Rapid Ethnography, Why ?
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