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( vol.42 No.4 2009 p.64) 

 
we define services as the application of specialized competences(knowledge and 
skills)through deeds, processes, and performances for the benefit of another entity 
or the entity itself. “Evolving to a New Dominant Logic for Marketing” p.4 
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    The Service-Dominant Logic of Marketing  2006  
 

Services are deeds, processes, and performances provided or coproduced by one 
   entity or person for another entity or person.  
  (Zeithmal Bitner and Gremler Service Marketing (fifth edition) 2009 p.4) 
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